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POSITION STATEMENT

COMMUNICATION ARTS

2007

RESOURCES

1.
Reinstitute and continue the sixth grade reading class. 

2.
Create a full time curriculum director position.

3.
Fully staff and fund a K-5 gifted and talented program and a 6-12 gifted and talented program

4.
Provide sufficient time to cover the curriculum.

5.
Provide sufficient class offerings to cover the curriculum for grades 6-12.

6.
Provide adequate and consistent preparatory time through the grade levels.

7.
Cycle textbooks, novels, and technology regularly to keep current and useful.

8.
Provide media literacy materials for the classroom K-12.

9.
Provide cross-curricular remediation materials and gifted and talented materials K-12.

10.
Explore the incorporation of the sixth grade Houghton Mifflin reading program that the elementary grades are using.

11.
Provide adequate space and rooms to teach and store materials for K-5.

STAFF DEVELOPMENT

1.
All teachers in all content areas are responsible for the instruction of the reading and communication arts curriculum.

2.
Provide all teachers with in-service on the teaching of reading skills, especially middle and high school level teachers.

3.
Provide time for teachers meet bi-annually during PIR time to vertical team and to check progress being made on servicing the curriculum.

4.
Establish a line item budget item for the purpose of mentoring new teachers and 
teachers who have been reassigned to new classes.

5.
Involve library/media specialists in the staff development process.

CULTURE AND ETHICS

1.
Expose students to as many different cultures as possible, with an emphasis on American Indian cultures, promote consistent and appropriate instruction on paraphrasing, plagiarism, and document reproduction. 

ASSESMENT/ACCOUNTABILITY

1.
Ensure recommendations are implemented by the administration.

2.
Implement the curriculum in a period of five years, then re-evaluate and revise.

3.
Schedule time for staff to meet and vertical team to review curriculum.

TECHNOLOGY

1.
Budget for maintenance and replacement of technology so that labs and other resources can remain current enough to be useful.

2.
Budget for updated textbooks and teaching resources on a regular schedule. 

Hamilton Implementation Plan

6 Year

	
	WHAT 
	HOW
	WHO
	WHEN
	MEASURMENT

	YEAR 1

ADOPTION
	District Approval –Board Adoption

Staffing Needs

Develop Accountability/Assessment  Plan

Identify needs-Staff  Development -Staffing 

Review & Adopt 6-12 & Remedial Materials


	Present  to School Board & Staff (Make Staff Copies)

Develop K-12 Plans, Accountability/Assessment Staff Development

Develop Checklist/Flowchart

Implement Position Statements
	Administration/Building Committees

Administration/Building Committees

Administration

Administration/Building Committees
	Fall/Spring

Fall/Spring

Fall/Spring

Fall/Spring
	Board Approval 

Copies Made and Distributed

Plans developed

Attendance/Adoption of Materials



	YEAR 2

IMPLEMENTATION
	Implement Curriculum and Materials

Continuation of staff Development /orientation

Implement Staff Accountability and Assessment Plans

	Implement Position Statement – Vertical Tem

Early Out/PIR

Monitor Checklist/Flowchart
	All Staff

Staff Development/Administration

Administration
	On Going

PIR day workshop

On Going
	Administration Evaluation Form Evaluate Revise

Administration Evaluation Form Evaluate Revise

Administration Evaluation Form Evaluate Revise



	YEAR 3 

IMPLEMENTATION
	Review/Evaluate previous years and begin planning for new cycle
	Use Curriculum Guide as Educational tool

Needs Assessment


	Administration/Committee

Committee Representative


	Fall

Spring
	Checklist/Flowchart

Survey 

	YEAR 4

MONITOR
	Review/Evaluate previous years and begin planning for new cycle
	Use Curriculum Guide as Educational tool

Needs Assessment


	Administration/Committee

Committee Representative


	Fall

Spring
	Checklist/Flowchart

Survey 

	YEAR 5

REVIEW/SUMMARY
	Review/Evaluate previous years and begin planning for new cycle
	Use Curriculum Guide as Educational tool

Needs Assessment


	Administration/Committee

Committee Representative


	Fall

Spring
	Checklist/Flowchart

Survey 

	YEAR 6

REVIEW/REVISE
	Preplanning with new curriculum committee
	Meet with recommend committee
	Curriculum director/committee 
	Spring
	 Evaluate 


Philosophy

Media literacy serves as an essential and rapidly expanding component of the overall literacy necessary for productive citizens in a democratic society. Students must achieve media literacy to find relevant information, think critically, apply knowledge to new situations, communicate, collaborate, solve problems, and make decisions based upon an understanding of media perspective and agenda. Students must recognize the constantly changing nature of media, as well as the continuity of media message. Educators must guide and equip student with media literacy skills and competencies to help them better understand the influences of media in contemporary global society and allow them to better use an enjoy media throughout their lives. 

Philosophy

Definitions

Standards

Indicate what students should know, understand, and be able to do in a specific content area.

Benchmarks

Define the expectations for students’ knowledge, skills and abilities along a developmental continuum focused at three points-at the end of grade 4, the end of grade 8 and grade 12.

Skills and knowledge

Define the expectations for student’s knowledge, skills and abilities at each level, K-12

Numbering 

The skills and knowledge objectives are referenced to the standard, objective and benchmark. If the skill addresses more that one benchmark, it is separated by a comma, For example: 1.1.2, 3 references standard 1, object 1, benchmarks 2 and 3.

Flexibility

This document was created by dedicated individuals from the following schools: Victor, Stevensville, Lone Rock, Hamilton, and Darby. Montana State standards and Benchmarks were targeted when listing skills and knowledge for each grade level. However, it is understood that areas of study have been addressed at different grade levels from school to school.

Media Literacy – Kindergarten

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	1.1

Recognize that media messages are construed for specific purposes (e.g., entertain, persuade, inform).

	1.1.1

Experience a variety of media forms (e.g., messages, letters, lists, stories, poems, videos, magazines, newspapers, e-mail) and begin to realize that media messages have different purposes.



	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Recognize and use various media for information, entertainment, and persuasion.
2.2

Identify the way media has changed through history.

	2.1.1

Use a variety of media forms (pictorial, print, audio, digital and other forms of multimedia).

2.2.1

Recognize media used for entertainment, information, and persuasion.
2.3.2

Explore various historical media (e.g., tapes vs. CD, typewriter vs. computer, rotary phone vs. cell phones)

2.4.2

Discuss improvements, reliability, and efficiency of current communications technology. 



	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Create age appropriate media messages (e.g., skits, videos, advertisements).

3.2

Identify strengths and weaknesses for personal media messages.


	 3.1.1

Create media messages in various formats (e.g., pictorial, print, audio, digital and other forms of multimedia) with teacher support.

3.2.2

Explore strengths and weaknesses for personal media messages (discuss ease and difficulty of process).


	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Recognize that rules and laws exist to govern the use of all media and respond appropriately.

4.2

Identify fact, fiction, and opinion in various media messages.

4.3

Recognize that all media influence individuals and society.


	4.1.1

Begin to understand that media products are created by people and belong to those people (copyright).

4.2.2

Explore similarities and differences between real life and life depicted in media.

4.3.2

Explore to various media forms that represent a variety of cultures (e.g., picture books, videos, music.).

4.4.2,3
Explore the possible effects of advertising (e.g., impulsive vs. informed buying, realistic vs. unrealistic promises).



Media Literacy – Grade 1

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	1.1

Recognize that media messages are construed for specific purposes (e.g., entertain, persuade, inform).

	1.1.1

Experience different media forms (e.g., print, non-print, electronic) and begin to recognize and interpret different purposes, such as entertainment, persuasion and information.

	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Recognize and use various media for information, entertainment, and persuasion.

2.2

Identify the way media has changed through history.
	2.1.1

Use a variety of media forms (e.g., pictorial, print audio, digital and other forms of multimedia).

2.2.1

Recognize media used for entertainment, information and persuasion.

2.3.2

Explore various historical media e.g., digital vs. traditional camera, records vs. CD, mail vs. e-mail).

2.4.2

Discuss improvements, reliability, and efficiency of current communications. 


	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Create age appropriate media messages (e.g., skits, videos, advertisements).

3.2

Identify strengths and weaknesses for personal media messages.


	3.1.1

Create media messages in various formats (e.g., pictorial, print, audio, digital and other forms of multimedia) with teacher support.
3.2.1

Define target audience with teacher support.

3.3.2
Explore strengths and weaknesses for personal media messages (e.g., discuss ease and difficulty of process).



	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Recognize that rules and laws exist to govern the use of all media and respond appropriately.

4.2

Identify fact, fiction, and opinion in various media messages.

4.3

Recognize that all media influence individuals and society.


	4.1.1

Begin to understand that media products are created by people and belong to those people (copyright).
4.2.2

Explore similarities and differences in real life and life depicted in media
(knows that there is a difference between the character in a program and the actor).

4.3.2

Be introduced to various media forms that represent a variety of cultures (e.g., picture books, videos, music.).

4.4.2,3
Begin to explore the possible effects of advertising (e.g., impulsive vs. informed buying, realistic vs. unrealistic promises).




Media Literacy – Grade 2

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	1.1

Recognize that media messages are construed for specific purposes (e.g., entertain, persuade, inform).

	1.1.1

Experience a wide variety of media forms and define purpose (e.g., inform, entertain and persuade).

1.2.1

Interpret messages in simple advertisements and compare and contrast media characters.



	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Recognize and use various media for information, entertainment, and persuasion.
2.2

Identify the way media has changed through history.

	2.1.1

Use a variety of media forms (e.g., pictorial, print, audio digital and other forms of multimedia)

2.2.1

Recognize media used for entertainment, information, and persuasion.

2.3.1

Explore various historical media (e.g., radio vs. television, cameras vs. drawing, introduction of internet).

2.3.2

Discuss improvements, reliability and efficiency of current communications technology.


	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Create age appropriate media messages (e.g., skits, videos, advertisements).

3.2

Identify strengths and weaknesses for personal media messages.

	3.1.1

Begin to independently create media messages in various formats (e.g., pictorial, print, audio, digital and other forms of multimedia).

3.2.1

Identify target audience.

3.3.2

Explore strengths and weaknesses for personal media messages (e.g., discuss ease and difficulty of process).



	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Recognize that rules and laws exist to govern the use of all media and respond appropriately.

4.2

Identify fact, fiction, and opinion in various media messages.
4.3

Recognize that all media influence individuals and society.


	4.1.1

Begin to understand media products are created by people and belong to those people (copyright).

4.2.2

Explore similarities and differences between real life and life depicted in media (fiction vs. non-fiction)

4.3.2

Explore to various media forms that represent a variety of cultures (e.g., picture books, videos, music).

4.4.2,3
Discuss wise media choices with peers, parents, and teachers.

4.5.2
Explore fact vs. opinion. 

4.6.2,3
Begin to explore the possible effects of advertising (e.g., impulsive vs. informed buying, realistic vs. unrealistic promises).
4.7.3
Discuss ethics, values and culture in media messages (e.g., violence, excessive behavior, stereotyping of American Indians and other cultures).



Media Literacy – Grade 3

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text, and movement to convey meaning.


	1.1

Recognize that media messages are construed for specific purposes (e.g., entertain, persuade, inform).

	1.1.1

Experience a wide variety of media forms (e.g., messages, letters, lists, stories, poems, videos, magazines, newspapers, e-mail) and define intended purposes.

1.2.2

Interpret messages in a variety of media forms and compare and contrast media characters.



	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Recognize and use various media for information, entertainment, and persuasion.
2.2

Identify the way media have changed through history.

	2.1.1

Use a variety of media forms (e.g., pictorial, print, audio, digital and other forms of multimedia) appropriate to purpose.

2.2.1

Recognize media used for information, entertainment, exploration, and persuasion.

2.3.2

Explore various historical media (e.g., town crier, printing press, telegraph, radio, telephone, television, and internet).
2.4.2
Discuss and compare improvements, reliability and efficiency of current communications technology to historical forms.



	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Create age appropriate media messages (e.g., skits, videos, advertisements).
3.2

Identify strengths and weaknesses for personal media messages.

	3.1.1

Plan and create messages in various formats (e.g., pictorial, print, audio, digital and other forms of multimedia) appropriate to audience and purpose.

3.2.2

Discuss with teachers and peers strengths and weaknesses for personal media messages.


	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Recognize that rules and laws exist to govern the use of all media and respond appropriately.

4.2

Identify fact, fiction, and opinion in various media messages.
4.3

Recognize that all media influence individuals and society.


	4.1.1

Understand that media products are created by people and are copyrighted. 

4.2.2

Explore similarities and differences in real life and life depicted in media (fiction vs. non-fiction)

4.3.2,3
Practice wise media choices by consulting with peers, parents and teachers.

4.4.2

Recognize the difference between fact and opinion.

4.5.2,3
Discuss and identify the possible effects of advertising (e.g., impulsive vs. informed buying, realistic vs. unrealistic promises).

4.6.3
Discuss ethics, values and culture in media messages (e.g., violence, excessive behavior, stereotyping of American Indians and other cultures).




Media Literacy –Grade 4

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	1.1

Recognize that media messages are construed for specific purposes (e.g., entertain, persuade, inform).

	1.1.1

Experience a wide variety of media forms and define intended purposes (e.g., inform, entertain, persuade) and discuss target audiences.

1.2.1

Interpret messages in a variety of media forms and compare and contrast media characters.



	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Recognize and use various media for information, entertainment, and persuasion.
2.2

Identify the way media has changed through history.

	2.1.1 

Use a variety of media forms (e.g., pictorial, print, audio, digital and other forms of multimedia) appropriate to purpose.

2.2.2

Discuss and recognize (e.g., timeline, oral report, graphic organizer, dramatic presentation) the sequence of historical development of media forms (town crier, printing press, telegraph, radio, telephone, television, internet).


	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Create age appropriate media messages (e.g., skits, videos, advertisements).

3.2

Identify strengths and weaknesses for personal media messages.

	3.1.1

Plan and create messages in various formats (e.g., pictorial, print, audio, digital and other forms of multimedia) appropriate to audience and purpose.

3.2.2

Identify strengths and weaknesses for personal media messages.

3.3.2

Compare and contrast personal media messages with peers and modify as needed with teacher support.


	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Recognize that rules and laws exist to govern the use of all media and respond appropriately.

4.2

Identify fact, fiction, and opinion in various media messages.
4.3

Recognize that all media influence individuals and society.


	4.1.1

Understand that media products are created by people and are copyrighted. 

4.2.2

Identify and give examples of the similarities and differences between real life and life depicted in media (e.g., characters vs. actors, fiction vs. non-fiction).

4.3.2

Identify fact vs. opinion in media messages.

4.4.2,3
Discuss and identify the possible effects of advertising (e.g., impulsive vs. informed buying, realistic vs. unrealistic promises).

4.5.3

Discuss and begin to identify media messages for ethical, legal, and social use within cultures (e.g., violence, excessive behavior, stereotyping American Indian and other cultures).




Media Literacy – Grade 5

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text, and movement to convey meaning.


	1.1

Analyze how media content are influenced by media form.

	1.1.1

Recognize how media content is influenced by media form (e.g. newspaper, television, radio, videos, computer games, and internet).

1.2.1

Begin to access media messages and discuss media format.
1.3.1

Identify, analyze, and critique media techniques (e.g., persuade inform, and entertain) critically assess differences in media messages with teacher guidance.  


	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Select and apply appropriate media to a task or topic.
2.2

Compare the historical and cultural differences in media.


	2.1.1

Identify reliable and reputable media sources.  Use appropriate media (newspaper, video, audio tapes, television, radio, internet, CD, DVD, etc.) to create a task or topic  (e.g., for information, entertainment or persuasion).
2.2.1

Determine possible audiences and purposes behind appropriate media messages. 

2.3.2

Identify historical and cultural differences in media (e.g. use of music and images).

2.4.2

Investigate and explore different cultures to see how media images influenced their world with teacher guidance (emphasize Montana Indian cultures). 



	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Design or create media messages that integrate images, music, sound effects, graphics, etc.

3.2

Analyze and evaluate strengths and weaknesses of personal media messages.

	3.1.1

Create a multimedia presentation using various formats (images, music, sound effects, and graphics).
3.2.2

Determine appropriate media for the intended audience.
3.3.2

Students will evaluate media sources for quality, accuracy, relevance and credibility (source/purpose, author credentials, publication, coverage) with teacher guidance.

3.4.2

Create and save hard copies on CD, disk and the school server. 


	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Analyze the individual and social consequences of unethical use of media.
4.2

Analyze point of view and embedded values in media messages.
4.3

Illustrate how media influence the way meanings and perception of reality are created and shared.

	4.1.1

Introduce the existence of individual and social consequences of unethical use of media (e.g.: plagiarism, copyright infringement, misinformation and false information, libel, malicious information with intent to harm, propaganda, obscenities, pornography).

4.2.2

Identify and recognize the intent and purpose of the source (.e.g., com, org, edu) etc.

4.3.3

Recognize how media influences the way meanings and perceptions of reality are created and shared.

4.4.3

With teacher support, recognize how a critical attitude in reading, listening, and viewing media assists in developing one’s own personal perspective of reality.

4.5.3

Determine how media presents point, of view about a person, an idea, or an event.




Media Literacy – Grade 6

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	1.1

Analyze how media content are influenced by media form.

	1.1.1

Access media messages (e.g., Newspaper, television, radio, videos, computer games and internet) and critique the techniques used to convey meaning, sound images or movement media format with teacher guidance.
1.2.1

Identify persuasive and propaganda techniques used in media (past and present).



	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Select and apply appropriate media to a task or topic.
2.2

Compare the historical and cultural differences in media.


	2.1.1

Distinguish between media (newspaper, video, audio tapes, television, radio, internet, CD, DVD, etc.) forms and apply appropriate media to a task or topic (e.g., for information, entertainment or persuasion), alone or in cooperative groups.

2.2.2

Understand the past, present, and future impact of media on society (emphasize Montana Indian cultures).



	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Design or create media messages that integrate images, music, sound effects, graphics, etc.

3.2

Analyze and evaluate strengths and weaknesses of personal media messages.

	3.1.1

Understand and design media messages that integrate images, music, sound effects and graphics.

3.2.1

Create and save hard copies on CD and disk, as well as saving on the school server.

3.3.2

Interpret and begin to evaluate strengths and weakness of personal media messages (e.g., matching messages to intended audience).



	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Analyze the individual and social consequences of unethical use of media.
4.2

Analyze point of view and embedded values in media messages.
4.3

Illustrate how media influences the way meanings and perceptions of reality are created and shared.

	4.1.1

Evaluate individual and social consequences of unethical use of media with teacher guidance (e.g.: plagiarism, copyright infringement, misinformation and false information, libel, malicious information with intent to harm, propaganda).

4.2.2

Compare and contrast the agendas of different media outlets (talk radio, television, ads, print, etc.), and support opinions with detailed guidance and using media displays (using appropriate technology).

4.3.3

Understand how media influences the way meanings and perceptions of reality are created and shared.

4.4.3

Develop a critical attitude in reading, listening, and viewing media..

4.5.3

Comply with fair use, copy right laws, plagiarism, and technology use agreements. 




Media Literacy – Grade 7 

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	1.1

Analyze how media content are influenced by media form.

	1.1.1

Identify and explain how media content is influenced by media form (e.g., newspaper, television, radio, videos, computer games and internet).

1.2.1

Begin making informed decisions by recognizing and analyzing specific techniques used to convey and manipulate media meaning, and then create their own personal media messages.



	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Select and apply appropriate media to a task or topic.
2.2

Compare the historical and cultural differences in media.


	2.1.1

Select and apply appropriate media (newspaper, video, audio tapes, television, radio, internet, CD, DVD, etc.) to create a print project for information, entertainment or persuasion.

2.2.2

Compare and contrast past/present media ads (e.g., ad from 1800’s-1900 using appropriate media (e.g., emphasize Montana Indian cultures). 

2.3.2

Interpret and evaluate the various ways in which visual image makers (graphic artists, illustrators, and photographers) communicate and effect impressions and opinions.



	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Design or create media messages that integrate images, music, sound effects, graphics, etc.

3.2

Analyze and evaluate strengths and weaknesses of personal media messages.

	3.1.1

Design and create media messages which integrate images, music, sound effects, and graphics.

3.2.1

Create and save hard copies on CD, and disk, and school server.

3.3.2

Share and critique peer project messages.

3.4.2

Evaluate information for credibility and authority (e.g., wikipedia). 



	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Analyze the individual and social consequences of unethical use of media.
4.2

Analyze point of view and embedded values in media messages.
4.3

Illustrate how media influence the way meanings and perception of reality are created and shared.

	4.1.1

Understand and begin to analyze individual and social consequences of unethical use of media particularly in Montana issues (e.g., plagiarism, copyright infringement, misinformation and false information, libel, malicious information with intent to harm, propaganda).

4.2.2

Investigate the hidden agenda’s of various media messages with teacher support.

4.3.3

Understand and begin to illustrate how media influences the way meanings and perception of reality are created and shared.

4.4.3

Begin to develop a proactive and critical attitude in reading, listening and viewing of media. (e.g., reading inferences).




Media Literacy – Grade 8

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	1.1

Analyze how media content are influenced by media form.

	1.1.1

Compare and contrast how media content is influenced by media form (e.g. newspaper, television, radio, videos, computer games and internet).

1.2.1

Produce and critique personal media messages.


	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Select and apply appropriate media to a task or topic.
2.2

Compare the historical and cultural differences in media.


	2.1.1

Select and apply appropriate media (e.g., paper, video, audio tape, television, radio, music) to create a multi media project to inform, entertain, and persuade. 

2.2.2

Create a cultural project using appropriate media (e.g., emphasize Montana Indian cultures).



	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Design or create media messages that integrate images, music, sound effects, graphics, etc.

3.2

Analyze and evaluate strengths and weaknesses of personal media messages.

	3.1.1

Students select a controversial topic (e.g., adoption of children, women’s rights, freedom of religion, freedom of speech, environmental issues, or land mines) to  compare the points of view, as reflected in press coverage of the United States and another country using a periodical database (Proquest, InfoTrac foreign news agency much like our Associated Press) or appropriate media sources.

3.2.1

Create and save hard copies on CD, disk, and school server.

3.3.2

For audience outside of peer group; select and critique media messages.

3.4.2

Design various critiquing methods (e.g., rubric, matrix) to evaluate appropriate use of personal media messages.



	4. Students identify, analyze and, evaluate the impacts of media on individuals and societies.


	4.1

Analyze the individual and social consequences of unethical use of media.
4.2

Analyze point of view and embedded values in media messages.
4.3

Illustrate how media influences the way meanings and perceptions of reality are created and shared.

	4.1.1

Analyze the individual and social consequences of unethical use of media (e.g., plagiarism, copyright infringement, misinformation with intent to harm, propaganda). 

4.2.2

Begin making informed decisions by recognizing and analyzing specific techniques used to convey and manipulate media meanings.

4.3.3

Illustrate specific techniques to show how media influences meanings and perceptions of reality.

4.4.3

Apply a proactive and critical attitude in reading, listening, and viewing of media. 




Media Literacy – High School -End of Grade 12

	Standard
	Benchmark
	Skills & Knowledge

	1. Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.


	1.1

Evaluate and compare how media forms, content, and products are constructed for specific audiences.


	1.1.1

Recognize strategies used by media to inform, persuade, entertain, and transmit various cultures including popular, local, and American Indian (e.g. advertising, stereotypes, visual representation, special effects, and language).

1.2.1 

Compare/contrast the ways in which media genres (e.g. news, magazines, documentaries, Internet) cover the same event.

1.3.1 

Compare/contrast advertising and instruction media. 
1.4.1 

Determine the format and style of media according to size and demographics of audience.
1.5.1

Find the main and supporting ideas from various forms of media. 


	2. Students distinguish among and use appropriate types of media for a variety of purposes.


	2.1

Analyze the appropriateness of various media to specific purposes and audiences and predict outcomes. 
2.2

Analyze and evaluate the ways in which one form of media influences other forms and responds to the social and political climate of the times.


	2.1.1,2 

Critically analyze the messages and points of view employed in different media including advertising, news, websites, and documentaries.

2.2.1,2 

Compare/contrast and establish criteria to evaluate visual media for purpose and effectiveness.

2.3.1 

Make informed evaluations about TV, radio, film, newspapers, and magazines with regard to quality of production, accuracy of information, bias, purpose, message, and audience.

2.4.1 

Distinguish between propaganda and ethical reasoning strategies in print and non-print media.
2.5.1 

Understand differences between primary and secondary sources and the functions of each in various types of media.

2.6.2 

Explain how media influences the selection and use of information, products, and services.  

2.7.2 

Analyze/evaluate the strategies employed in news broadcasts, documentaries, and websites including accuracy, bias, and relevance of facts.  

2.8.2 

Analyze and compile information from several sources on a single issue or written by a single author clarifying ideas and connecting them to other sources on related topics.  


	3. Students apply knowledge, skills and strategies to design and create media messages.


	3.1

Design or create media messages that integrate images, music, sound effects, graphics, etc.

3.2

Analyze and evaluate strengths and weaknesses of personal media messages.

	3.1.1

Plan, develop, and produce media projects appropriate for purpose, occasion and audience using a variety of media such as video, films, newspapers, magazines, electronic communication, and digital images.  

3.2.1

Critically analyze information found in electronic and print media and use a variety of these sources to learn about a topic and represent ideas across subject areas.  

3.3.1 

Use media knowledge to create workplace, consumer, or technical documents.  

3.4.2 

Evaluate student created media for content, craftsmanship, effectiveness of products (e.g. spelling and grammar, style, readability, layout, symmetry/balance, relevance, design, use of color, authority, audio/video quality).

3.5.2 

Be aware of selection criteria for personal enjoyment, such as genre, cost, writing style, authority, date, aesthetic appeal, and format.  

3.6.2 

Explain how text features (e.g. charts, maps, diagram, subheadings, captions, illustrations, and graphs) aid understanding.

3.72

Analyze the structure and format (e.g., diagrams, graphics, and fonts) of functional workplace, consumer, or technical documents.

	4. Students identify, analyze and evaluate the impacts of media on individuals and societies.


	4.1

Assume personal accountability for responsible accountability for responsible media use (e.g., adherence to copyright laws, proper attention to citations).
4.2

Evaluate the origin, authority, accuracy, bias and distortion of information, and ideas in media.
4.3

Analyze media’s influence on governmental, social and cultural norms and their impact on democratic processes. 


	4.1.1
Ethically use mass media and digital technology in assignments and presentations, citing sources according to standardized citation styles (e.g. MLA, APA, CMoS).  
4.2.1 

Evaluate the accuracy and credibility of information found in personal media projects.  

4.3.2
Distinguish between valid and invalid inferences and provide evidence to support findings noting instances of unsupported inferences, fallacious/deceptive reasoning, persuasion, propaganda techniques, bias, and stereotyping.  

4.4.2 

Evaluate the credibility of media (e.g. hidden agendas, slanted or biased material).  

4.5.2 

Discuss skills used to resist persuasion (e.g. mass media, peers, adult models, and other reliable sources).  

4.6.2 

Examine implicit and explicit philosophical assumptions and beliefs about a subject as presented in a variety of types of media.  

4.7.3 

Evaluate, take, and defend positions on the role of electronic broadcasts, print media, and the Internet as means of communication in American politics, including how public officials use the media to communicate with the citizenry and shape public opinion about topics (e.g., economics, ethnicity, American Indian issues, politics, and history).  

4.8.3

Analyze the role that media plays in the process of political communication, including the rights and responsibilities of citizens.  

4.9.3 

Recognize how the diffusion of pop culture such as fashion, fads, media, and advertising can affect social actions and decisions.  

4.10.3

Evaluate media within the social, political,  and economic context in which it was created, testing it’s credibility and evaluating its bias.


MONTANA STANDARDS FOR MEDIA LITERACY
We have long understood the importance of literacy to becoming productive citizens in a democratic society. In our world of powerful images, sounds and words, students must be media literate. Studies show that students view an average of 3,000 or more hours of television prior to graduation from high school than they spend in class. Media literacy is the tool students need to access, analyze, evaluate and produce communication in a variety of forms. Students need to understand the ways words, images and sounds influence the way meanings are created and shared in our contemporary global society.
	Content Standards indicate what students should know, understand and be able to do in a specific content area.

______________________________________________________

Benchmarks define our expectations for students’ knowledge, skills and abilities along a developmental continuum in each content area. That continuum is focused at three points-the end of grade 4, the end or grade 8 and grade 12.




Content Standard 1—Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.
Content Standard 2—Students distinguish among and use appropriate types of media for a variety of purposes.
Content Standard 3—Students apply knowledge, skills and strategies to design and create media messages.
Content Standard 4—Students identify, analyze and evaluate the impacts of media on individuals and societies.
____________________________________

Media Literacy Content Standard 1
 ____________________________________

Students recognize that media messages are constructed using specific techniques which manipulate sound, image, text and movement to convey meaning.
Rationale

Media messages are representations of reality, rather than reality itself, but they affect people in very real ways. In order to understand messages sent through media and their ultimate impact on society, students need to realize that media messages are created with a specific goal or purpose in mind. Each form of media, whether newspaper, television or computer games, has its own unique “language” in which sounds, images, text and movement are manipulated to create the message. When students understand who creates the media messages and how the messages are created, they are less susceptible to manipulation by the media and are better able to enjoy media and use it effectively.
Benchmarks
Students will:

	End of Grade 4
	End of Grade 8
	Upon Graduation-End of Grade 12



	1. recognize that media messages are construed for specific purposes (e.g., entertain, persuade, inform).
	1. analyze how media content are influenced by media form. 
	1. evaluate and compare how media forms content, and products are constructed for specific audiences.




____________________________________

Media Literacy Content Standard 2
 ____________________________________

Students distinguish among and use appropriate types of media for a variety of purposes.
Rationale
As producers and consumers of media, students must select the media most appropriate for their specific needs. For example, some media may be effective for entertaining, but less suited for informing or persuading. Students need to understand the dynamic nature of media and the ways in which media change to adapt to the times so that they will be better able to select the media which suits their purpose most appropriately.
Benchmarks

Students will:

	End of Grade 4


	End of Grade 8
	Upon Graduation-End of Grade 12

	1. recognize and use various media for information, entertainment, and persuasion.
2. identify the way media have changed through history.
	1. select and apply appropriate media to a task or topic.
2. compare the historical and cultural differences in media.


	1. Analyze the appropriateness of various media to specific purposes and audiences and predict outcomes. 
2. analyze and evaluate the ways in which one form of media influences other form of media influences other forms and responds to the social and political climate of the times.




____________________________________

Media Literacy Content Standard 3
 ____________________________________

Students apply knowledge, skills and strategies to design and create media messages.
Rationale

An effective way for students to understand how media messages are created is to design and create their own media messages. While available equipment may vary from school to school, all students can learn to select appropriate media to convey specific messages to specific audiences. They need to understand the techniques and strategies necessary to create effective media messages and how to apply those strategies to their own productions. Equally important, they develop skills to assess the strengths and weaknesses of the strategies selected and make adjustments for future productions.

Benchmarks

Students will:

	End of Grade 4


	End of Grade 8
	Upon Graduation-End of Grade 12

	1. create age appropriate media messages (e.g., skits, videos, advertisements).

2. identify strengths and weaknesses for personal media messages.


	1. design or create media messages that integrate images, music, sound effects, graphics, etc.

2. analyze and evaluate strengths and weaknesses of personal media messages. 
	1.  design, create, and display media messages in a variety of forms, targeting different audiences and purposes.

2. evaluate the technical and aesthetic appeal of personal media messages, modifying appropriately.




____________________________________

Media Literacy Content Standard 4
 ____________________________________

Students identify, analyze and evaluate the impacts of media on individuals and societies.
Rationale

Students need to understand the impact that media of all kinds have on our society. They must analyze media to determine the point of view embedded in messages and the accuracy of the message. They must actively evaluate the influence that media have on behaviors, values, and democracy and learn to use media in legal and ethical ways.

Benchmarks

Students will:

	End of Grade 4


	End of Grade 8
	Upon Graduation-End of Grade 12

	1. recognize that rules and laws exist to govern the use of all media and respond appropriately.

2. identify fact, fiction, and opinion in various media messages.
3. recognize that all media influence individuals and society.


	1. analyze the individual and social consequences of unethical use of media.
2. analyze point of view and embedded values in media messages.
3. illustrate how media influence the way meanings and perception of reality are created and shared. 
	1. Assume personal accountability for responsible accountability for responsible media use (e.g., adherence to copyright laws, proper attention to citations.
2. evaluate the origin, authority, accuracy, bias and distortion of information, and ideas in media.
3. analyze media’s influence on governmental, social and cultural norms and their impact on democratic processes. 




Media Literacy Performance Standards
The Media Literacy Performance Standards describe students’ knowledge, skills, and abilities in the speaking and listening content area on a continuum from kindergarten through grade 12. These descriptions provide a picture or profile of student achievement at four performance levels: advanced, proficient, nearing proficiency and novice.
	Advanced:          This level denotes superior performance.

Proficient:          This level denotes solid academic performance for each benchmark. Students reaching this level have demonstrated competency over       

                           challenging subject matter, including subject-matter including subject-matter knowledge, application of such knowledge to real-world situations, 

                           and analytical skills appropriate to the subject matter.

Nearing              

Proficiency:       This level denotes that the student has partial mastery or prerequisite knowledge and skills fundamental for proficient work at each benchmark.

Novice:               This level denotes that the student is beginning to attain the prerequisite knowledge ad skills that are fundamental for work at each benchmark.




Grade 4 Media Literacy
Advanced: (1) A fourth-grade student at the advanced level of media literacy demonstrates superior performance. He/she:

(a) 
consistently recognizes that media messages are constructed;

(b) 
effectively creates appropriate media messages and completes detailed evaluation of strengths and weaknesses;

(c) 
displays extensive understanding of the use of media for a variety of purposes and the ways media have changed;

(d) 
identifies and clearly describes media’s influence and rules, and easily distinguishes among fact, fiction and opinion.
Proficient: (1) A fourth-grade student at the proficient level of media literacy demonstrates solid academic performance. He/she:

(a) 
recognizes that media messages are constructed;

(b) 
creates appropriate media messages and evaluates them for strengths and weaknesses;

(c) 
consistently recognizes and uses media for a variety of purposes and identifies the ways media have changed; and

(d) 
identifies media’s influence and rules, and distinguishes among fact, fiction and opinion.
Nearing Proficiency: (1) A fourth-grade student at the nearing proficiency level of media literacy demonstrates a partial mastery of prerequisite knowledge and skills fundamental for proficient media literacy. He/she:

(a) 
often recognizes that media messages are constructed;

(b) 
creates, with assistance, appropriate media messages, and identifies some strengths and weaknesses;

(c) 
sometimes recognizes and uses media for a variety of purposes, and identifies the ways media have changed; and

(d) 
recognizes media’s influence and rules and, with assistance, distinguishes among fact, fiction and opinion at a limited level.
Novice: (1) A fourth-grade student at the novice level is beginning to attain prerequisite knowledge and skills that are fundamental at each benchmark to media literacy. He/she:

(a) 
recognizes, with assistance, that media messages are constructed;

(b) 
has difficulty constructing appropriate media messages and rarely identifies strengths and weaknesses;

(c) 
recognizes, but seldom uses media for a variety of purposes and has difficulty identifying the ways media have changed; and

(d) 
incompletely recognizes media’s influence and rules, and seldom distinguishes among fact, fiction and opinion.
Media Literacy Performance Standards

The Media Literacy Performance Standards describe students’ knowledge, skills, and abilities in the speaking and listening content area on a continuum from kindergarten through grade 12. These descriptions provide a picture or profile of student achievement at four performance levels: advanced, proficient, nearing proficiency and novice.
Advanced: This level denotes superior performance.
Proficient: This level denotes solid academic performance for each benchmark. Students reaching this level have demonstrated competency over challenging subject matter, including subject-matter knowledge, application of such knowledge to real-world situations, and analytical skills appropriate to the subject matter.

Nearing This level denotes that the student has partial mastery or prerequisite knowledge and
Proficiency: skills fundamental for proficient work at each benchmark.
Novice: This level denotes that the student is beginning to attain the prerequisite knowledge and skills that are fundamental for work at each benchmark.
Grade 8 Media Literacy
Advanced: (1) An eighth-grade student at the advanced level of media literacy demonstrates superior performance. He/she:

(a)
 independently and effectively analyzes how media content is influenced by media form;

(b) 
flexibly applies appropriate skills and strategies to effectively produce, analyze and evaluate well-developed media messages;

(c) 
displays extensive understanding of the historical and cultural differences in media and also consistently selects appropriate media for a task or topic; and

(d) 
displays a highly developed understanding of the point of view, consequences and influences of media.
Proficient: (1) An eighth-grade student at the proficient level of media literacy demonstrates solid academic performance. He/ she:

(a) 
analyzes how media content is influenced by media form;

(b) 
applies appropriate skills and strategies to effectively produce, analyze and evaluate media messages;

(c) 
compares historical and cultural differences in media and selects appropriate media for a task or topic; and

(d) 
displays a complete understanding of the points of view, consequences and influences of media.
Nearing Proficiency: (1) An eighth-grade student at the nearing proficiency level of media literacy demonstrates a partial mastery of prerequisite knowledge and skills fundamental for proficient media literacy. He/she:

(a) 
recognizes, but incompletely analyzes how media content is influenced by media form;

(b) 
sometimes applies appropriate skills and strategies to produce media messages;

(c) 
describes historical and cultural differences in media and also often, but not always, selects appropriate media for a task or topic; and

(d) 
shows a limited understanding of the points of view, consequences and influences of media.
Novice: (1) An eighth-grade student at the novice level is beginning to attain prerequisite knowledge and skills that are fundamental at each benchmark for media literacy. He/she:

(a) 
recognizes how media content is influenced by media form;

(b) 
applies, with assistance, a limited range of skills and strategies to produce media messages;

(c) 
describes, with assistance, historical and cultural differences in media but has difficulty selecting appropriate media for a task or topic; and

(d) 
lacks coherent understanding of the points of view, consequences and influences of media.
Grade 12 Media Literacy
Advanced: (1) A graduating student at the advanced level of media literacy demonstrates superior performance. He/she:

(a) 
thoroughly and independently evaluates and compares how different media messages are constructed;

(b) 
displays originality and ease in creating, critically evaluating, and eagerly modifying the technical and aesthetic aspects of media messages for different audiences and purposes;

(c) 
analyzes and evaluates the appropriateness and influences of media at a complex level; and

(d) 
is consistently accountable in the ethical use of media, and thoroughly and thoughtfully evaluates media’s content, influences and impact.
Proficient: (1) A graduating student at the proficient level of media literacy demonstrates solid academic performance. He/she:

(a) 
evaluates and compares how different media messages are constructed;

(b) 
creates, evaluates, and modifies the technical and aesthetic aspects of media messages for different audiences and purposes;

(c) 
effectively analyzes and evaluates the appropriateness and influences of various media; and

(d) 
is accountable in the ethical use of media, and erratically compares and evaluates media’s content, influences and impact.
Nearing Proficiency: (1) A graduating student at the nearing proficiency level of media literacy demonstrates a partial mastery of prerequisite knowledge and skills fundamental for proficient media literacy. He/she:

(a) 
sometimes evaluates and compares how different media messages are constructed;

(b) 
creates, but seldom evaluates or modifies the technical and aesthetic aspects of media messages for different audiences and purposes;

(c)
 incompletely analyzes and evaluates the appropriateness and influences of various media; and

(d) 
is sometimes accountable in the ethical use of media, and sometimes evaluates media’s content, influences and impact.
Novice: (1) A graduating student at the novice level is beginning to attain prerequisite knowledge and skills that are fundamental at each benchmark for media literacy. He/she:

(a) 
shows limited ability to compare how different media messages are constructed;

(b) 
sometimes constructs, but rarely evaluates, or modifies the technical and aesthetic aspects of media messages for different audiences and purposes;

(c) 
is beginning to analyze and evaluate the appropriateness and influences of media; and

(d) 
is inconsistently accountable in the ethical use of media, and seldom evaluates media’s content, influences and impact.
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